Social media strategy canvas

Chris

buyer persona name

Purpose

I will use social media to
incredse my brand's
awereness, to send leads

to my website, and, ultimately,
to sell subseriptions of my
business management tool.

Channels

SSENENEN

Tone of voice

- 'prCer)d!y,‘
— informative (backed with -pzctsM
- Er)spirir)g.

Types of content

#O0riginalContent

- entrepreneurship blog articles;
- images and videos with the team.

#PromotionalContent

= (mages and videos with our tool
in dction;
= once 3 month post an offer.

Metrics

- reach of posts;
- relerrals in @oog{e A'r):zfy'h:cs.

https:/blog.digitalya.co/social-media-strategy-canvas-for-startups

Guidelines

= DO insert emojs;

- DO respect our visudl identity;
- DO NOT use information you're
not certain (s redl;

- DO NOT share bad quality photes

or VCdeDS.

#CuratedContent

= entrepreneurship blog articles
Lrom industry leaders;
- business statistics.

#UserGeneratedContent

- photos and videos with entrepreneurs
running their business.

Tools

- Adobe Illustrator;
- Adobe Photoshop;
= Grammarly;

— Google Sheets.

Business Mznzgemerrt Tool

1st o-@ October 2018

Audience

male
2540 years old
United Kinadem
he's 2 Lounder

Advertisement

coNnVersions
1-3p oct 2018
$200
Focus your time on
what you love. Let us handle
the rest.

Call to action Sig") up Now

Metrics

= cleck=through rate;
- subscrip‘(:ior) stanups.

Extra stuff

- social buttons on website
and blog;

- propde and coever photes;

— plan Lor direct messaqes.



